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RICHARD FELIX, A.S.



Ph: 415-602-6400





richard@aestheticscientist.com



I can exponentially grow your sales, market your company, increase market penetration, expand your brand, add value, stickiness, traction, and success with your target customers. 


· 15 years of solid successful performance in sales, marketing, branding, brand management, business development, creative direction, design, and production. 

· A team player with proven track record and diverse applicable skill set that thrives on growing successful companies.
PAST CLIENTS:
· Aesculap | Adidas | Alegent | Anderson Lemke | Apple Computer | Banana Republic | Bank of America | Chevron | Chiron | Cyberlease | Disney | DOCOMO USA Labs | Duty Free Shops | Electronic Arts | FCB Healthcare | Forest Glen | Fujitsu |Gap | Genentech | Goodby Silverstein | Hewlett-Packard | Intel | Iomega | Kaiser Permanente | Kodak | Levi's |Microsoft | NEC | Nestle' | Nike' | Old Navy | Pepsi | Perkins Elmer | Porsche | Real Time Image | Robert Mondavi | Saturn | Southcorp, The Americas | Sprint | Sutter Homes |The Ansel Adams Trust | The Corner Office | The North Face | Thomas Heinser | United Airways | Wells Fargo  | Gallo | Polymer Technology Group | KODAK  | The Getty Museum

BUSINESS:
Has significantly grown sales, expanded marketing efforts resulting in increasing visibility and traction, secured new clients and contracts through business development, and successfully implemented and managed brand and product strategies.
· Contracted successful sales with Fortune 1000 corporations, advertising agencies, enterprise software, web-based software, and click and mortar businesses
· Worked extensively in web-based and enterprise based technologies e.g. “Green” technologies, digital imaging, print production, info imaging, color technology, streaming media, on-line collaboration, on-line proofing, interactive marketing, digital imaging, image rights management, digital printing, content creation, content delivery, brand management, integrated cross-media marketing, and advertising.
CREATIVE:
Has successfully marketed and sold creative programs ranging from corporate strategy and brand identity, to creative and design of marketing product and programs, to the delivery of full-scale go-to-market national rollouts produced across diverse media, cultures, and marketplaces 

· Completed and delivered diverse multi-disciplinary internal and external marketing products and programs with cohesive brand identity- on time and on budget 
· Created, designed, and produced corporate websites, print brochures / collateral, corporate events, videos, sales presentations, interactive sales tools, market research reports, P.O.S., banners, retail display graphics, tradeshows, outdoor advertising, permanent installations




· 
· 
· 
· 
· 
· 
HISTORY:
C.E.O., Vice-President of Marketing, Vice-President of Sales, Vice-President of Business Development, Chief Creative Officer, Director of Sales, Director of Business Development, Creative Director,
EXPERIENCE:


VP Business Development, Earth Investment Corporation, January 2008 to August 2010. The goal of Earth Investment Corporation was to facilitate individuals, corporations, and foundations in helping to secure project funding as well as to research programs and methodologies to expand the clients existing capital / economic base. 

· Built an international network of clients with projects addressing energy, fuel, water, waste to energy, housing, transit, toxic remediation
· 
· Developed an international portfolio of diverse solutions for project funding, vendors, and providers for project funding such as private equity investors, private lenders, debt instrument financing, private placement HYI programs, managed buy-sell programs, and historical bond acquisition and redemption programs. 
VP Marketing and Business Development, Earth Investor Group Inc, January 2006 to August 2010. 
Established a dedicated and experienced team to develop, identify, engineer, research, design, build, and or launch projects in vertical channels that address environmental issues, generate revenues, and create jobs. 

· Established research teams for finding and vetting new technologies eg.: Renewable Energy, Renewable Fuel, Waste-To-Energy, Green Housing Solutions and developments, Water Creation and Reclamation, and Petrol-Chemical Toxic remediation 
· Led design teams, engineers, international vendors, and architects to develop new housing systems, Residential and Commercial “Green” developments
· 
· Helped establish a beachhead for new “green” industries in China

Chief Creative Officer, Founder, Aesthetic Scientist, April 2003-Present. A strategic and creative boutique agency with  many years of experience marketing, creating, and producing  highly effective visual campaigns across diverse media, including print, web, presentation, event, tradeshow, and video products for marketing, advertising, branding, and corporate communications.  


· Has produced almost all types of visual marketing materials 
· Led creative and production teams for websites, print brochures, identity programs, POS, Outdoor, Events, Video, Power Point Presentations.
·  Created imagery, brand identity for major campaigns and original images for Fortune 1000 corporations, advertising agencies,  retail, food and beverage, entertainment, technology, finance, and international companies

Vice-President Marketing and Strategic Business Development, Cyberlease, Inc., April 2002- 2003. Cyberlease is an Internet based financing software and financial services company. The Cyberlease solution was proven to reduce costs  and turnaround time in facilitating and funding on-line equipment leasing transactions. 
Led re-branding, re-launch, and business development efforts. 
· Wrote and executed  business, sales roadmap,  & marketing plan 

· Developed strategic relationships & sales Fortune 1000 Companies, Equipment Manufacturers, Fortune 1000 Corporations

Regional Director of Business Development and Sales, Real Time Image, February 2001 to January 2002.  A global leader in Web-based software and Enterprise Solutions enabling high resolution web-based collaboration and on-line proofing in real time over the internet from anywhere in the world.
· 
· Business development with corporations, printers, advertising agencies, mar-com
· Closed $1 Billion dollar global client

· Developed business relationships and closed deals with Fortune 1000 companies

Chief Executive Officer, Co-Founder, eVisuals.com, January 1999 to January 2001. Architected and developed a next generation B2B “Color” technology providing web enabled global color accuracy for professional creative & advertising  authenticity & brand consistency from “creation” through final production.   
· Developed business plan / marketing plan based on ongoing market research, market analysis

· Creative direction of U.I, product development, and product positioning

· Implemented online and offline, interactive and integrated marketing strategies

· Established marketing and strategic alliances for technology partners, channel partners, business partners and strategic partners

· Vice President of Marketing and Sales, Unison / Unidigital West, March 1996 to January 1999. Unidigital, a public company, UNIDIGITAL was the sixth largest graphic imaging company in the world (UNDG) . 
· 
· 
· Effective in developing and implementing  the vision for a global network serving the digital print, prepress, corporate, retail, advertising communities from creative through  production

· Generated over $5 million in new business 
· Helped grow $300 million dollar company
· 
· Developed marketing plans and pioneered new distribution channels and products

· Integral to the explosive growth of company.

Vice President of Marketing and Sales, TX Unlimited, January 1992 to March 1996. TX Unlimited was among the most highly respected creative digital studios in the country. 
· Created the original digital and signature artwork for major advertising campaigns, 

· Doubled annual sales of company
· Implemented growth and new service strategies

· 
· 


OTHER PROFESSIONAL EXPERIENCES:
· Negotiated, orchestrated, execute merger and acquisition with Linographics Corporation & subsequent I.P.O on NASDAQ for UNIDIGITAL

· Founding executive board member, co-founder, www.artsfestsf.org (non-profit)
· Member of S.F. Mayor Newsom’s policy resource group on Arts and Culture

· Board of Advisors, Best Buddies International , www.BestBuddies.org (non-profit)
· Original Member of S.F Mayor Brown’s Multimedia  / New Technology Taskforce

· 
· 
· Co-Founder Soul of the City annual S.F. benefit for GLIDE family, child, & homeless programs  
· 
· Director of End User Research- Stealth project for Kodak
EDUCATION:
· Major in Cultural Anthropology, California State University, Sonoma

· B.F.A in Fine Art, Photography, Painting, San Francisco Art Institute

· M.A. in Multi-Media and Interdisciplinary Art, CS University, San Francisco

A community oriented professional with a lifelong commitment to improving the quality of people’s lives and making a difference

